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Brand Marketing in the Digital Age:

The Power of
Storytelling
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Brand Marketing in the Digital Age:

Creating a Value
Exchange for your
consumers
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Over 700K
Facebook Fans

the bar.com

SOCIAL

SEARCH

MOBILE

Go ;Sle [ holiday drinks

Search

Everything
Images
Maps
Videos

Mixed Drink Recipes | thebar.com
www _thebar com/Ketel-One-Mixed-Drinks
Ketel One® is Hand-Made in Small Batches for Smoothness. Enjoy Mow.

Cosmopolitan Recipe  Bloody Mary Recipe
Martini Recipe Get More Recipes

Over 300K highly
engaged visitors/month

Over 250K Downloads


http://www.google.com/imgres?q=guinness+pub+finder&um=1&hl=en&sa=N&rls=com.microsoft:en-us:IE-Address&biw=1920&bih=944&tbm=isch&tbnid=zxiE6s7aoJ4ktM:&imgrefurl=http://2beerguys.com/blog/2009/09/27/guiness-iphone-ap/&docid=rS5rki9A3gQ2-M&imgurl=http://www.2beerguys.com/images/forblog/guinness_pub_finder.jpg&w=580&h=376&ei=IL19UPe9KcTO0QH85IHwBA&zoom=1&iact=hc&vpx=274&vpy=149&dur=27&hovh=181&hovw=279&tx=130&ty=71&sig=115834394234235073514&page=1&tbnh=140&tbnw=202&start=0&ndsp=54&ved=1t:429,r:1,s:0,i:74
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Creating a Value Exchange for Consumers
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GUINNESS

PUB FINDER

Find the pubs around you that serve the best

pints of Guinness, rated by you and other beer

enthusiasts. Log in with Facebook and collect
points along the way.

f Log in with Facebook

"how to pd'ur the po}fo‘ct plnt\‘ See Pubs Nearby

‘pint head ruler | DA not chare with anvans undar 21
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il ATRT & 3:16 PM O

| 65,000 visitors since launch
- GUINNESS
PUB FINDER

Find the pubs around you that serve the best
pints of Guinness, rated by you and other beer
enthusiasts. Log in with Facebook and collect

Average user spends 2
T — minutes on the site/App
and views 2.5 pages ...

Nearly 35,000 pints rated

See Pubs Nearby
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. This is the slowest change will ever be...its only
going to get faster

. There is no great media without Great Content
Make your Brand proposition a compelling story
Invite and encourage participation

. Add value to consumers * lives, not clutter and
complexity

6. Design Brand experiences for lives lived on

multiple screens

7. If great content is King ... Great curators of
content RULE... Be interesting and relevant.
“Always on” doesn’t mean “Always talking”
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